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Free Essay: Segmenation Market Segmentation Market segmentation is the in the frozen food industry with relevant
segmentation criteria which would form a.

In fact, most of it comes down to three core practices: 1 Focus, 2 targeting, and 3 multiplication such as
focusing on a niche, market targeting, and multiplying one's marketing efforts. Behavioral segmentation is
based on actual customer behavior and it includes Benefits sought, Usage rate, Brand loyalty, User status,
Readiness to buy and Occasions. ITC, Market Segmentation and 4 Ps To promote competitiveness and
profitability, a segment size should be optimal in the sense that it should be large enough to be profitable but
small enough to be served effectively to avoid intervention of competitors who could harvest where they did
not sow. Most techniques of market segmentation rely only on descriptive factors pertaining to purchasers and
are not efficient predictors of future buyer behavior. As a result, the way men think of swimwear has changed
over the years. In the same vein, companies will ensure that the elements of the marketing mix product, price,
place and promotion are designed and manipulated to meet the needs and wants of the specific groups of
customers. Segmentation is the process of identifying different macro-groups of customers i. Let us suppose
that after market research, the company finds out that there are various groups of potential customers who
need cars for different reasons, but each group having a good number of similarities with regards with the
need, want, expected outcomes, purchasing habits and occasions. Therefore, marketers need to identify and
reviews the unique group of buyers who differ in their needs and preferences The purpose of market
segmentation is to cope with the economic reality of scarcity of resources. Best, By categorizing markets into
sub sectors, targeting marketing effort in such a way as to meet the technical and other requirements of each of
these, organisations maybe able to secure greater competitive position than if they attempted to satisfy the
general requirements of the market as a whole Right marketing strategy is something that helps companies to
achieve marketing objectives. It is about diving a mass market into identifiable and distinct groups or
segments, each of one of them having common characteristics and needs and displaying the similar responses
to marketing actions. The Marketing Concepts helps an organization or company operate with greater
efficiency by reducing costs and risks, having competitive advantage against competitors and increasing
profitability and customer equity Trial and error is one method. In addition, the government policy of zero
cartage, which aims at disinvestment in State vehicles, has increased the necessity to buy a personal car for
State agents. Segmentation aims to match groups of purchasers with the same set of needs and buyer behavior.
The computer industry has many companies that produce computers but Mac by Apple has segmented them
self from other computer companies like HP and Sony. Businesses may grow product differentiation
strategies, or an indistinguishable approach, concerning specific products or product lines subjectable to the
specific. While this may often be the case, the main purpose of segmenting is to find the race segment the
company can win with its car. The Marketing Concept focuses on making a decision based on the needs and
wants of target markets to deliver value better than competitors. Will that company target retailers of new cars,
retailers of used cars, organizations that need cars for transport of their staff or transport of goods, travel
agencies, individuals who need a car for their personal transport or for taxi business? These differ for B2C and
B2B markets. Segmentation is simply the process of dividing your potential customers into different groups,
the notion being that it is easier and more effective to tailor an offering to a relatively small group of people
with similar wants and needs than it is to try to mass-market something to the world And this involves many
different things. It is likely they will do plenty of marketing to increase their client base, yet probably do very
little in terms of research Market segmentation strategies are generally used to identify and further define the
target customers, and provide supporting data for marketing plan elements such as positioning to achieve
certain marketing plan objectives. Understanding the complexities of a brand identity and its position is no
easy task. They invariably end up thinking that it does not make sense because their business does not look
like a Formula 1 racing car but looks like a cheap old car instead. We separated our paper out into different
sections and each picked a section to complete During this assignment I will also explain the relevance of
segmentation to my chosen company and how they use it as part of an overall marketing strategy. Willard and
Alice Marriott in and has been a leading hospitality company for over 80 years. They can invest their
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resources on particular groups of people, concentrate on them and make them customers. Several ways to
achieve these corporate goals are available. They are more receptive to new and emerging technologies Bases
of market segment strategy: Some examples Geographic segmentation are Region by continent, country, state
or by neighborhood also. Many markets display a state of saturation that leads to a change in growth: Not
quantitative growth is what firms are aiming at, but qualitative growth Wildemann  Take a local hair salon as
an example.


