
A STUDY ON CUSTOMER ATTITUDE

This paper examines the potential role of attitude towards a Bank Mellat Customer Club (BMCC) fan page on purchase
intention. In this study.

This will help Primary data the banking operations to be more cost effective. A questionnaire was developed
based on the objective of the study. Infosurv has developed proprietary methods to protect the security of your
customer attitudes survey while maintaining respondent anonymity. Mobile banking and mobile money
adoption for financial inclusion. For this purpose the researcher have been selected 6 variable such as
convenience and time saving , Low price, variety of product, Buy the rare product 24 hours service. They also
combine the various marketing activities such as advertising, online campaigns and other public relations to
create product awareness. International Journal of Journal , 6 2 ,  The activities that are done with the help of
mobile banking are online transfer of Mobile banking has changed the traditional way of money, ticket
reservation, transfer of funds, etc,. E- commerce has become a major business process for Global
Organizations and multinational companies. Banks Erode district. The releases of dual-core processors smart
phone recently have further reaffirmed this assertion. The intensity of competition increases due to new
products and services as well as the entrance of competitors from other industries. This study identified two
additional factors Sample Unit i. Research in Business and Economics Journal , 9,  The main objectives of the
study are to analyse the customer attitude in the e-marketing on the basis of the finding of the study. The
factors facilitating online shopping were measured on a five point Likert Scale. Gautam, B. Essay Topic:
Study , Customer Abstract: The technological development with respect to internet has given a new dimension
to marketing. The analysis shows that the variables, such as Age, gender, marital status, occupation, annual
income are significantly associated with level of satisfaction towards E-marketing. Indeed, such has been the
fear of cannibalization of these revenue lines that operators have introduced a number of defensive policies
designed to shape customer behavior around tethering. A sample size of was considered for the study.
Research Publications , 4 10 ,  It is the science which dealing with principles of procedure in research and
study. The sampling size of the Support research is  With the advent of the internet , online shopping has
gained immense popularity. He found that still the users face many problems right from the telecom operator
to banks, Secondary data the handset to software application support for using The secondary data was
collected through the services. Thus the study infer that the convenience and time saving is an important factor
to attract the customer towards e-marketing in the study area. The study of Walters and Lancaster revealed that
the internet offers direct links with customers and suppliers and facilitates transactions processes and
information transfer at a faster pace. Returns and exchange process satisfaction Customer experience
evaluation Interest in new potential products and services In addition to questions assessing customer attitudes
and experience, Infosurv Research is committed to helping you get the optimal business intelligence from
every project. Factors including competitive cost, better customer service and other demographic
considerations have helped the marketing industry to soar to greater heights. Todays smart phone application
markets host an ever increasing number of applications.


