
AT LEAST TWO PARTICULAR PRODUCTS OR SERVICES THAT ARE AT

HIGHER RISK OF CAUSING COGNITIVE DISSONANCE

The purpose of this paper is to examine certain aspects of the relationship Shopping, traditionally defined as the act of
examining of goods or services from . is a consequence of the level of cognitive dissonance which itself is caused by ..
is at least equally interesting: the empirical analysis points to the likelihood that.

Many of them find ways of rationalizing or justifying their addictions, which makes it even harder for them to
stop the addiction. This is referred to as "spreading apart the alternatives. If we fail to lose the weight we
wanted to lose, we decide that we look good anyway. They could only overcome that dissonance by coming to
believe that the tasks really were interesting and enjoyable. Data are from Lepper, Greene, and Nisbett 
Method Female students volunteered to take part in a discussion on the psychology of sex. This
understandable desire to see ourselves favorably motivates the purchase, which is how a marketing strategy
that relies on cognitive dissonance encourages consumers to resolve the dissonance in the situation. They were
asked to rate how interesting they had found the discussion, and how interesting they had found the people
involved in it. Conclusion If a voluntary experience which has cost a lot of effort turns out badly, dissonance
is reduced by redefining the experience as interesting. Cognitive Dissonance in Everyday Life Cognitive
dissonance is an important social psychological principle that can explain how attitudes follow behavior in
many domains of our everyday life. Many people seem able to cope with considerable dissonance and not
experience the tensions the theory predicts. Festinger infiltrated a cult where the members were convinced that
the earth would be destroyed by a flood before the dawn of 21 December  But the fact that Joachim is a bit
worried about his unusual behavior suggests that he, at least in part, might be starting to wonder about his own
motivations. Could we generalize the results from such experiments? Participants were also told that they
would receive one of the products at the end of the experiment to compensate for their time and effort. If we
spend too much time thinking positively about ourselves we will not learn from our mistakes; nor will we
grow or change. Cognitive Dissonance in Marketing Cognitive dissonance strategies that require a consumer
to reconcile two conflicting views by buying a product can be effective in marketing, especially if the
reconciliation of opposing views protects or enhances the consumer's self-image. This can create a great deal
of dissonance, since you want to be close to friends and family, while you also want to be able to buy your
dream home. It is a theory with very broad applications, showing that we aim for consistency between
attitudes and behaviors, and may not use very rational methods to achieve it. If you're a liberal, you may find
that your general approval of a liberal governor conflicts with his refusal to honor a request that could save an
innocent man's life. The idea is that it will be relatively easy to get people to engage in a small behavior after
which their perceptions of this initial behavior will change their attitudes, making it more likely for them to
engage in a more costly behavior later. Since you believe going to the gym is good for your health and fitness,
missing the gym for a TV show goes against your beliefs, causing an uncomfortable feeling. The third group
the no reward condition played with the markers too but got no award. Effort It also seems to be the case that
we value most highly those goals or items which have required considerable effort to achieve. In some cases,
reward may actually make us like an activity less than we did before we were rewarded for it. This feeling of
discomfort is so great that cognitive dissonance can have a very significant influence on our decisions and the
actions we take. This is cognitive dissonance at play. Sometimes, however, the feeling of discomfort becomes
strong enough that you become aware that something is not right, even if you might not recognize that you are
experiencing cognitive dissonance. So, how can you tell with certainty when you are experiencing cognitive
dissonance? What the principles of cognitive dissonance suggest, then, is that we may frequently spend more
energy convincing ourselves that we are good people than we do thinking of ourselves accurately. Finally,
many of the studies supporting the theory of cognitive dissonance have low ecological validity. The
uncomfortable feeling caused by cognitive dissonance might manifest itself as stress , anxiety , regret, shame,
embarrassment, or feelings of negative self-worth. In the course of a visit to a high-end auto dealership, the
salesperson emphasizes that "a lot of Americans aren't sophisticated enough to understand why this car is
actually a great buy. Festinger, L. The act of saying yes to a simple request creates commitment to the
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behavior, and not following through on the promise would be likely to create cognitive dissonance. Other
times, we do things that leave us feeling bad or guilty. Insufficient justification occurs when the threat or
reward is actually sufficient to get the person to engage in or to avoid a behavior, but the threat or reward is
insufficient to allow the person to conclude that the situation caused the behavior. When Joachim takes this
route he changes his beliefs to be more in line with his behavior, and the outcome is that he has now restored
attitude consistency. Some participants were told that they would need to watch the dog for 30 minutes. There
is also some ambiguity i. For instance, an obese person may continue consuming junk food even when they
have been warned by the doctor that it will have adverse effects on their health.


